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Fuerte invers

En el 2001:

Adquisiciones x u$2.5B

25 anos de experiencia en
aplicaciones de
negocios
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00,000 Clientes a nivel

mundial
Red de 9,251 Socios a nivel
mundial
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Que es MIcrosoft Dynamics?
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¢ QUE OPINAN LOS ANALISTAS
SOBRE LA EXPERIENCIA DE
USUARIOS DE SOLUCIONES DE
NEGOCIO?
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Que debe contener una solucion ERP?

Tecnologias y Caracteristicas de las Soluciones Dynamics

Portals, collaboration, Business process _
and content management » User-centric
» Process-oriented

- Flexible
Dynamic » Content-capable
applications » Collaborative
- Information-rich
Service- - Built for SaaS

Business
FORRESTER’

oriented : :
intelligence
Source: “ERP Applications: Innovation Rekindles Among the Ashes of Consolidation”, Forrester Research, June 2007”
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Microsoft Dynamics Experiencia de los Usuarios

Microsoft Dynamics alcanza las areas claves
de la Productividad de Negocios
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Origen: Keystone Strategy, 2007, Encuesta a usuarios de ERP en USA
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Maximiza la inversion en las
personas y la tecnologia
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¢, Porqué Microsoft Dynaf}l

Plataforma Microsoft

Familiar para las Personas

Aumenta la produ " mBTIita la toma

de su negocio de decisiones
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Microsoft

Your potential. Our passion.”

© 2008 Microsoft Corporation. All rights reserved. Microsoft, Windows, Windows Vista and other product names are or may be registered trademarks and/or trademarks in the U.S. and/or other countries.
The information herein is for informational purposes only and represents the current view of Microsoft Corporation as of the date of this presentation. Because Microsoft must respond to changing market
conditions, it should not be interpreted to be a commitment on the part of Microsoft, and Microsoft cannot guarantee the accuracy of any information provided after the date of this presentation.
MICROSOFT MAKES NO WARRANTIES, EXPRESS, IMPLIED OR STATUTORY, AS TO THE INFORMATION IN THIS PRESENTATION.

M].Microsoft Dynamics



